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Safe Harbour Statement

This Release / Communication, except for the historical information, may contain statements, including the words or phrases such as
h = P H =anticip@ates, intends, will, would, undertakes, aims, estimates, contemplates, seeks to, objective, goal, projects, K @G Mdhd& gimilar
expressions or variations of these expressions or negatives of these terms indicating future performance or results, financial or otherwise,
which are forward looking statements . These forward looking statements are based on certain expectations, assumptions, anticipated
developments and other factors which are not limited to, risk and uncertainties regarding fluctuations in earnings, market growth, intense
competition and the pricing environment in the market, consumption level, ability to maintain and manage key customer relationship and
supply chain sources and those factors which may affect our ability to implement business strategies successfully, namely changes in
regulatory environments, political instability, change in international oil prices and input costs and new or changed priorities of the trade.
The Company, therefore, cannot guarantee that the forward -looking statements made herein shall be realized. The Company, based on
changes as stated above, may alter, amend, modify or make necessary corrective changes in any manner to any such forward looking
statement contained herein or make written or oral forward -looking statements as may be required from time to time on the basis of
subsequent developments and events. The Company does not undertake any obligation to update forward looking statements that may be

made from time to time by or on behalf of the Company to reflect the events or circumstances after the date hereof.
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Macro Context
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Raw material prices have softened

Edible oil Prices

Wheat Prices
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Inflation cool off may lead to better consumption uptick
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Result Highlights
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Result Highlights

Q4 FY23

Revenue
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Profitability impacted by higher operating cost & finance cost
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Result Highlights - FY23
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Consolidated

Revenue Volume (MMT) Gross Profit EBITDA
7% 4% 11% -4,
58 185 T -25% 28%
54,155 6.0 6,002 1,736 T,
5.0 5,383 1,661 1,059
4.0 789 582
3.0
2.0
1.0
Fvoo Fvo3 Fy22 Fy23 oo yoa Fy22 Fy23 FY22 FY23 FY22 FY23
Standalone
Revenue Volume (MMT) Gross Profit EBITDA PBT PAT
[+) Oo 10% - Oo
S %~ *} -24%
52,302 5i2 16 5.2 5011 5,720 | —_—
FY22 FY23 FY22 FY23 FY22 FY23

Profitability impacted by higher operating cost & finance cost
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Company Performance - by Business

Q4FY23
Volumes (in MMT) Revenues (INR in Crores) YoY Growth % Mix % - Q4FY23
Segment
Q40623 Q40622 Q40623 Q40622 Volume Value Volume Value
Edible Oils 0.9 0.9 10,790 12,372 0% -13% 59% 78%
Food & FMCG 0.3 0.2 1,159 757 38% 53% 17% 8%
Industry Essentials 0.4 0.2 1,924 1,788 55% 8% 24% 14%
Total 1.5 1.3 13,873 14,917 15% -71% 100% 100%
FY23
S —— Volumes (in MMT) Revenues (INR in Crores) YoY Growth % Mix % - FY23
FY23 FY22 FY23 FY22 Volume Value Volume Value
Edible Oils 3.4 3.3 46,104 45,342 3% 2% 61% 79%
Food & FMCG 0.9 0.6 4,053 2,621 39% 55% 16% 7%
Industry Essentials 1.2 0.9 8,028 6,192 34% 30% 23% 14%
Total 5.5 4.8 58,185 54,155 14% 7% 100% 100%
Segment Results
INR in Crores Q4FY23 Q4FY22 YoY % FY23 FY22 YoY % Mix - FY23
Edible Oils 76 394 -81% 440 973 -55% 51%
Food & FMCG 17 -2 - 96 -29 - 11%
Industry Essentials 44 2 - 323 390 -17% 38%
Total 136 394 -66% 859 1,334 -36% 100%
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In FY 123, Company recorded 14% growth in volume

Recorded consolidated revenue of INR 58,185 crores in FY 123

Company crossed 5mn Metric Tonnes of sales during $ 728

Food segment doubled its revenue in 2 years to close the year at ~INR 4,000 cr.

Both Wheat flour and Rice businesses crossed INR 1,000 cr. in revenue in $ 728

In edible oil, branded segment, with ~75% saliency, grew by ~8% YoY in $ 728

Kohinoor brand crosses INR 100 crores sales in FY23 (brand was acquired in May 2022 )
Personal care brand Alife crosses INR 100 Crores sales (75% YoY growth)

Alternate channels contributed INR 2,700 Crores in FY23 (23% YoY growth)

During the year, Company has more than doubled direct reach of rural towns (13,000 + towns In + - 23)
through sub-stockist model

Oleochemicals volume grew by 20%in $ 728
AWL continued to be the highest exporter of castor oil from India in $ 728, with 28 .4% market share

Received CSR Project of the Year 2022 in India CSR Summit organized by CSR Box and Dalmia Foundation in
Nov 2022

In $ 728, Company dispatched around 23% by volume of packaged oils in multi -modal way domestically

3.8% of total volume of packed goods were dispatched in CNG vehicles in $ 728 (This is the first year that
Company started incentivizing logistic suppliers to use CNG vehicles)

AWL stock has been included in NIFTY Next 50 and NIFTY 100 Indices from 31 March 2023
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Q4 Update: Company

Ghar ka khana

tastes best when cooked with
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A Macro context for Q4:In Q4@3, edible prices continue to decline reaching lower levels, leading to
uptick in consumer demand . Food prices also cooled off towards the later part of the year.

A Alternate Channel (E-commerce, Modern Trade, e-B2B serving GT) have been growing at a faster clip
and have registered a strong volume growth of ~23% YoY in $ 728, for the combined portfolio of oil &
foods. In $ 728, these channels contributed ~INR 2,700 crores of revenue for the Company.

A Distribution reach: The Company is focusing on bringing more rural towns under direct coverage . For
the existing markets, the priority Iis to increase retail penetration and improvement In sales
productivity .

A AWL stock has been included in NIFTY Next 50 and Nifty 100 Indices from 31 March 2023 .

A Way Forward : Distribution expansion, gaining share in under-indexed markets and margin
Improvement will be key priority going forward in the consumer pack segment in both Edible QOil and
Food segments. The Company sees large opportunity in the HoReCa, institutional segment and
exports as well and working on plans to exploit those opportunities
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Reasons impacting Q4 profitability

CGhar ka khana
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A TRQdisparity led to pressure on our Soyabean oil margins

A Decline in edible oil prices continued in the quarter as well leading to high-cost inventory, along with the MTM
Impact in P&L. The impact was restricted to a large extent by the ! GE H9 FrQbgs risk management
processes

A Inflation on costs: Impact of inflation on the packaging cost at gross profit level and inflation in logistics,
chemicals, and power & fuel costs at the EBITDA level.

A Finance cost: Interest expenses went up with the increase in the benchmark rates on the back of hike in the
Fed rates

A Base effect : In the base quarter, Q4@2, the Company got better margins in Sunflower and other soft oils due
to the bullishness in market after start of the Ukraine conflict

A Bangladesh : Wholly owned subsidiary in Bangladesh made a loss of INR 12 cr.in Q4 and INR 63 cr.in $ 728,
due to price caps by Government on edible oils, local currency -related issues, and unavailability of counter
party for forex hedging . This has resulted in lower consolidated PAT,compared to the standalone PAT
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Q4 Update: Edible Oil & Food (1/2)

A The K = ? E = Brangldd sales volume grew by 4% during the quarter, on the back of good consumer
demand due to softened edible oll prices. However, overall oil sales volume was dragged down due to
lower demand from the bakery and frying industry .

A Both Wheat Flour and Rice have been growing well. The Company expects the strong growth to
continue Iin both the products for many years, given the large headroom in the kitchen essential
products .

A The value-added product in Rice, Kohinoor Hyderabadi Biryani Kit in ready-to-cook category was also
launched during the quarter. The Iinitial response has been very good. This product will further
Increase the household penetration of h ) G @A br&G.J ¢
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Q4 Update: Edible Oil & Food (2/2)

A In pulses, the Company launched 9 different varieties of natural dal (legumes), under h $ GJ LbKfd=|g
which are sortex -cleaned and unpolished .

A In the personal care category, Soaps & handwash was launched in FY 120 under the brand Alife as a
forward integration of our oleo-chemical business. The brand has crossed the INR 100+ Crore mark

In revenue Iin FY23, with ~75% YoY growth, riding on the strong pan-India distribution network of the
Company.
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Q4 Update: Industry Essentials

A Our B2B business of selling industrial products for various industry applications has been gaining market
share and made progress in the journey of adding value-added products

A Oleochemicals category :

A The Oleochemicals business has been growing well on the back of new capacity of Oleo commissioned
In Q3 FY2021, along with a stable demand

A Forward integration of the Oleochemical business into specialty chemicals has progressed well during
the year and the Company has received approvals for certain products from a few marquee customers

A With the state -of-art R&D and Application laboratory in Mundra, we are focused on innovation and
customer centricity

A Castor & derivatives category :

A Despite the decline in export volume of castor oil for the industry, + 5 * guérall castor business grew in
double digits in volume terms in Q4FY23

A Castor is a green product with a wider range of industrial applications . With a strong presence in raw
material procurement and global market presence, AWL is well placed in Castor business in long term

A The Company received an award as highest exporter of castor oil from India for the year 2022 during
the global castor conference organized by the Solvent # P L J 9 ; AssGciaigoK of India in Feb 2023
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Business Updates
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